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Last month neighbour Comparison

Efficient .
neighbours NN <26

YoOou 939
All neighbours 1,101

You used 92% MORE energy than your efficient neighbours.

How you're doing:

Great
»|coop ©

More than average

*This energy index combines electricity (kWh) and natural gas (therms) into a single

measurement.

Who are your
neighbours?

B All neighbours: Approximately 100 occupied, & Efficient neighbours: The most efficient
nearby homes that are similar in size to yours
(avg 1,104.337 sq ft) and have electric heat

20% from the “All neighbours” group
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6. Facebook

7. Influencer

8. Wymer and Drollinger
9. Celebrity

10. Admirability

11. Anchor

12. Reference Point

13. Wheel of Chance
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1. Opower

2. Social Reference Space

3. Peer Effect

4. Amyotrophic Lateral Sclerosis (ALS) Association
5. Ice Bucket Challenge
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Abstract

Nudge is an intervention that is derived from behavioral economics and behavioral science to
design and implement policies. The affordability and ease of use are essential reasons for applying
this new tool. One of the critical areas of using nudge is to increase donations and volunteer
activities. Studies show that Iran has the potential for donations and endowments, as well as non-
financial contributions such as volunteer activities. Nevertheless, the adopting of nudge in such
activities has been neglected in Iran. In this study, effective nudges which are 1- Simplification,
2- Responsiveness, and 3- Social norms, are assessed in order to develop participation and
sustainable donation for foundations, charities, and NGOs. This article introduces each of these
nudges and their application and results in the real world. Meanwhile, it describes how we can
implement these nudges in Iran.

Keywords: Behavioral Economics, Nudge, Philanthropy, Non-Governmental Organization
(NGO), Fundraising, Impulsive Donor, Deliberative Donor

1. MSc graduate in economics at Sharif University of Technology, aminkarimid@gmail.com



