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1. A Framework for Core Strengths and Weaknesses

2. Internal Organizational Assessment
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1. F/T/S Framework, Real Estate Scorecard

2. Cultural Web: Diagnostic Tool

3. Extended Resource-Based Theory (RBT) framework

4. Decision Tools for Managers to Understand The Strategic Flexibility of MNC’s Assets
5. Intangible Assets Measurement Tool (Related to Strategy Map)

6. Offshoring Tool

7. A List of Reflective Questions for Practitioners to Improve Business Model Management and Change

8. Strategic Options Development and Analysis (SODA) 1. Seven Creativity Techniques: Brainstorming, Storyboarding, Mind Map
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1. Seven creativity techniques: brainstorming, storyboarding, mind mapping, excursion, checklists, morphological analysis, and

lotus blossom

2. Strategy Planning Approach, Tool for Changing Family Entrepreneurs, Way of Thinking about Their Firms

3. CAGE Distance Framework (Cultural, Administrative, Geographic, and Economic)

4. (IA)3-FRAMEWORKS.
5. Environment-Strategy Matrix
6. Value Curve (A Part of The Strategy Canvas)

7. Strategy Canvas
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. Diversification Decision Tool
. Profit Pool
. Tools for Mining The Periphery

. Brand Relationship Spectrum

. Scenario Building Approach

. Scenario Building Approach

. The Multiple Scenario Approach

. Uncertainty Management Framework
. Multi-Attribute Value Modelling Tool
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1. Option Games (The Key to Competing in Capital-Intensive Industries)

2. Integrated Risk Management Process

3. Strategic Value Analysis Plus Scenarios

4. Strategic Risk Management Tool
5. The Value Network (Configuration) Tool

6. Parenting Framework

7. Various Concepts and Tools (Benefit- Decision Maker Stack, Loyalty Ladder)
8. Multi-Perspective and Dynamic Competitive Strategy Model
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. SPACE-Matrix (Strategic Position and Action Evaluation)

. The Customer Pyramid

. Consumer Benefit Experienced (CBE) Perspective
. ACE Matrix (Attribute Categorization and Evaluation)
. Differentiation Strategy Tool (Not Named by Authors)

. Brand Report Card

. Brand Portfolio Molecule
. Strategy Diamond: Framework for Strategy Design
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1. Discovery-Driven Planning

2. A Model for Brand-Protection Strategies
3. Stages of Strategy Making and Strategy Matrix (The Driving-Forces Method of Strategy Making)
4. Judo Strategy Framework for Creative Strategic Thinking

5. A cross-Cultural Map of Moral Philosophies

6. Strategy Map
7. Strategy Mapping

2. Balanced Scorecard (BSC) Expansion Toolkit Towards New Strategic Management System




\Yag )LQ,-) Al S)L.o..i: Y 5)9;!* 6)9[.ABSW.LCSALWLM ZA
Sl b Jos gy Sl s Sl [l o iy
(FEY )l Sl ul glapg b sl o) >
O emnS lile .. g
o Marlow o0 4.5\)\ Ji"“; 6950 ‘)‘J.f“‘p}"’.”’ u.g‘ ) )
e olo sl sLlse } . X 3 $lasgeme | (Giles, 1991) f
. Syl gl s e gl ) e 4 51l .
s sl Lo
SFLl ($3lwesly T e Sl e oo (s dns 3 Silwesly
. S5l s . X ] B (Kaplan and
38 (3hge N 20l S5l sl L 3iss sl Norton. 2008 | 8
AR R . orton,
S Y Do e 4
> by L & S e plmns
= 5
. O3S ealp 4 SKeS ) .
SR sl VJ! . Hleabls e o B 1 oS5 B Neilson et al.,)
i Solwans L . 4
Sl i S Jdos g5l sl s S5l (2008
sl ol
ALV aylnh 5l mal gl sl 51 gl LB isla o) s
9ol Baasylis oS Sl il O
(Bartlett and
dﬂa& c{b JL».G\ 6‘} L(Mﬁ}) 6‘}:&%}]}‘} Lhuir_))‘ uéf‘yb g,.:‘ﬂ.bc hosh
- Ghoshal,
ezl bl lele Laoyl 5,5 dLis s cnlac s i TSl v
1990)
oS ~L°’<5):§¢-_M3 sl
| lygws b ll ol
Slosl s sl ) S MJ}M SO
Ll L 33500 e Dl Dol
35 Solwosly 2 R g ke S e 0
g T U fanlly 23 : u.r (Duck, 1993) | A
S (5 e hrus ) s b J
- = 38es by 4 by
JLA;’.;‘ \_,\iﬂu\.ﬁ
S oo ek 1y IS Sy ke
S 95,8 @l
Sl 53 iy S S b sl et (Piercy and
bbb g3zl Sl S Sl s e ) F =D Morgan, 1991) A
Rl
(Y‘\ Gy LSLA)L"") oﬁ)’ﬂgs"‘:“.“ LkC»c.Sla.e @;objl.n JSJQ:) BT Y=Y
(\a Gy 6&)\]:\) (uL.A ua,:.,a;u""} L&Jﬁb&}ﬁ Zej?
Pl O S ol p 5 ol '
Calio ¢ i bl « e s LalS daes 5a tals Sdoms eilige (Kzttnger
. . . .. . R and leng, Ve
(S e Ly sl Srs ol 250 b 4 S b 1998)
skl S50 5%
3 b e Wil (cloybis L
cas . .
it 3 g Sy LﬁJa.&”)):»dJ B i e 3 gng JlE Lo (Repenning
oo ol @le &8 5SUS Jals e _. | and Sterman, X
S s Shas D el 3 e IR (2T} 2001)
'MALSA QLM.: b A"}""J‘
Lagyle sl

1

. Describes a Set of Tools

2. Successful Strategy Implementation Through Management System

3

4. Matrix Management

5

. Strategy Execution Tool

6. Internal Marketing

. Transition Management Team (TMT)

7. Business Process Re-generation (BPR)

8

. The Structure of Improvement (Researcher’s Interpretation)
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1. Toolkit for Company Valuation and Serial Acquisition Strategy
2. M&A Integration Performance Framework
3. Value-stream Accounting
4. Failure and Scheduled Maintenance Analysis (FASMA)
5. Human Capital Management (HCM) Measurement Tool (HCM Evaluation Approach)
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